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A Pepresentative Advertising and Social Media Guidelines

OVER 125 YEARS.

That’s how long Avon has been around. More than 125 years.
Generation after generation of amazing opportunities for women.

Avon was built on a foundation that was meant to last, a foundation
of belief, respect, humility, trust and integrity — all of the same values
that you share as an Avon Representative. Values we know so well of
Trust, Respect, Belief, Humility and Integrity.

Over those 125 years, how Avon Representatives connect with Customers
has changed. Even in just the past five or 10 years, communicating
with possible recruits and Customers has expanded from doorbells

and brochures to websites and Facebook.

All of these new ways to advertise and promote your business
are fantastic — they boost sales and save you time, but it can
be a little confusing when you try to determine what is okay
and what isn’t okay to do to keep the Avon brand strong.

That’s why we created this simple guide. From
the proper wording on a business card to what
can or can’t be used as your email address,

we ve tackled these issues for you and have
provided the most successful advertising ideas
and useful online tools to make your
business thrive and protect Avon’s legacy.

professional
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In the next few pages, we will show you how to:

Help keep Avon’s reputation strong so
it remains a beacon of beauty, trust
and commitment.

Properly use the Avon name and trademark
in advertisements, marketing materials and
online while enhancing your sales and
expanding your Customer base.

Increase your business by leveraging your
Avon eStore and tapping into the power of
social media, such as web pages, Facebook,
YouTube, Twitter and more.

Let's get going!
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PI“OZGC[[./?,g/l()Ofl 3 L(?g(l({)” ]bg@l/l@/".’ That goodwill we’ve all worked so hard for may be damaged if

. the Avon name is used in a way that isn’t consistent or doesn’t
USlng t/l@ AVOH Name cma’ Traa’emar/cs represent Avon in the best light possible. To protect Avon’s brand

and your Avon business, we developed easy-to-follow guidelines

Think of the world’s most memorable brands. You can on how to use the Avon name and trademark when you create

picture the logos and names of these companies so clearly your own advertising materials and marketing tools.

because they are always the same. Everywhere.

As you look over these pages, think about what you're

A successful company’s logo and its name have to be already doing to grow your business and note

consistent -- in advertisements, on store windows, and on what could be a new idea (or two) you can

packaging materials. This consistency reinforces the

use to connect with Customers!

essence of that company.
The same goes for Avon.

It’s why we are one of the most recognizable brands in
the world. When folks see our logo or read our name in
its familiar type -- whether in Salt Lake City or Saigon --
it creates a certain feeling for them, a familiar emotion.
That’s the goodwill all of you and the generations of
Representatives before you have built together.
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3. When advertising Avon products, promote

Steps You Can lake to Protect
the Avon Name When Advertising

only truthful and accurate statements.

For example, you CAN use:

Build goodwill and protect Avon’s reputation! Avon Skin-So-Soft is a great moisturizer.

1. Make a good habit of always clearly identifying yourself However,

by your name followed by “Avon Independent Sales “Avon Skin-So-Soft is the most sensitive

Representative.” (You can abbreviate it as Avon Ind. moisturizer on the market.”

Sls. Rep. if you want to.) is not supported by Avon testing and not approved.

For example:
Jane E. Smith, Avon Independent Sales Representative.

2. Use advertising or promotional materials provided by

Avon, which are free and created by the fabulous Avon . g o ; v‘#—.ﬂ i
. . I:;ill'll::i.'llll 2 SR z _’.._" o ’ \ 3
rofessional design team. Many of these tools are found | 80 YEARS f —~
p g y "_“'-m.f 2 o

. I
online at www.yourAVON.com and click “Resources.” ]()(:kt_i 1 f

moistu
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DO YOU WEAR
A LOT OF HATS?

Many Representatives
have other businesses
aside from selling Avon.

Remember to keep any

form of advertising and .
marketing (including email accurate and supported by Avon testing:

signatures and business performance and/or ingredient claims found in
cards) for your multiple -

businesses separate to
maintain the goodwill and Guides (read it online at www.yourAVON.com);
tradition of the Avon name.

""""""""""""""""""""""" Some good places to find blurbs that are

product brochures and catalogs; the Product Reference

and current Avon advertising.

AV O N
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Steps You Can'l ake to Protect
the Avon Name When Advertising

Steer clear of advertising that hurts Avon’s brand!

1. Representatives cannot advertise in any type of national or regional
media outlets, but may do local advertising and are encouraged to! See
the helpful how-tos in the upcoming pages.

Shop Avon at home ¢
or in your office i For example, you CAN use:
with personal delivery and :
guaranteed satisfaction. Local newspaper
Contact: advertising
(Your Name Here) but cannot use:
Avon Independent Sales Representative National or Regiona/
advertising
at (your phone/e-mail/web site)

DID YOU FIND SOME NEW
AREA OF MARKETING
OR ADVERTISING
TO TRY? GREAT!

If you realize you have
business cards or
personalized checks not
purchased from the Avon
Advantage Program or
any other unauthorized
promotional items that
contain the Avon name, logo
or trademark, it is against
Avon policy, so be sure to
discontinue using them.

Using Advertising and Social Media to Grow Your Business the Right Way

It could hurt Avon’s reputation and may be illegal if Representatives
copy or reproduce images, graphics, product photographs or
photographs of people, models or celebrities found in Avon’s
brochures or on any Avon web site, other promotional materials or
literature. To make sure this doesn’t happen, copying images of any
sort is not allowed. Avon has provided approved images and photos for
Representatives to use on social and digital channels (check out Avon
Apps for those images and logos).

Remember, Representatives are not employees of Avon, and any
materials distributed should make that clear. The easiest way to avoid
this is for Representatives to always identify themselves as an Avon
Independent Sales Representative.
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The ABCs (and XYZs) of

Ad vertising Your Avon Business

von personalized eStore
Customers are online. Go where they are and create the
_best tool to advertise your business - your own Avon eStore!
With Avon’s web office tools, you can customize your site
and make it look any way you want. If you have a Facebook page,
include the link to your Avon eStore, so Customers can head there
to purchase products with ease.

What'’s even better than your web page? The fact that it is FREE!

For more information on setting up your Avon eStore, see Avon’s

Representative Policies and Procedures on Avon’s website.

Using Advertising and Social Media to Grow Your Business the Right Way [N

usiness cards

Business cards are a great way to not only pass along

your contact information, but that little piece of cardboard

establishes you as a professional business person. To maintain
consistency of the Avon brand and look, you may use only those business
cards purchased through the Avon Advantage program. The great thing is
we have done it all for you: the cards have an amazing look, the official Avon
logo, and space for your title (e.g., Executive
Unit Leader). The other great thing? They are
extremely affordable. To order yours, go to

www.yourAVON.com and click “Resources.” ’4‘ 1% O . o,
TIP: Don'’t forget to add your Avon eStore | I /
web address to your business cards, so ‘ oo

that Customers have a way to shop A \Y D N
with you 24/7! "

hecks - Personalized!
Personalized checks are a subtle, yet useful way to promote your
business, and are available though the Avon Advantage program.
On your checks, you can feature a variety of Avon products and
include titles (for example, Advanced Unit Leader, Honor Society Member, and
so on). To maintain consistency, the use of the Avon name or trademark on
personal checks may only be used on those checks purchased through
Avon Advantage.
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The ABCs (and XYZs) of

Ad vertising Your Avon Business

e tra Promotional ltems
We often give you promotional items from Avon Products,
Inc. with the Avon logo and trademarks to distribute for free
to recruits and Customers. You may also purchase Avon

approved logo items such as hats, t-shirts, etc.,
through one of the Avon Advantage partners, Town

& Country’s website - find details of how to order
on yourAVON.com. Be sure not to sell these
items or create your own items with Avon’s
name or trademarks.

our email signature
Why not let everyone know about your Avon business every time

you communicate online? An email signature is merely your business
contact information at the bottom of an email - it’s the easiest way to
spread your contact information to others. Be sure to identify yourself as an
Avon Independent Sales Representative and include your Title or levels (like
Executive Unit Leader or President’s Club). Always make sure you add a link to
your own Avon eStore and social media profile to the bottom of the email
so Customers can always reach you.

Jane Doe

Jane Doe

Avon Independent Sales Representative
President’s Club

000 Anywhere Street, Everycity, NY
Phone 000-000-0000

janedoe@url.com
www.yourAVON.com/jdoe
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ippy car signs and window decals
You drive around your area for order deliveries and more — use that
precious time behind the wheel to promote your business. Head over
to the Avon Advantage Program and customize a car sign or window
decal that Avon’s professional designers have created. As with all of
your other advertising materials, clearly identify yourself as an Avon
Independent Sales Representative and only use Avon-approved slogans.

Espariol | Home | Profiie | Key Campalgn Dates | Sits Map | Help | Contact Us | Leg Out

your AV O N.com

myorders  myaccount  web office ca::\’gila;gn training np;“;‘mm"es Ieaﬁ'ﬁ:ﬂip PRP  community
: Begin bullding your Campaign 13 order - due by Noon EST on
Community Wednesday 064114
My District /( \ A cooperative program between Avon and select
Bulletin Boards v partners to provide a variety of products and services
d .t to our Independent Avon Representatives at a
Builetin Boards d A niage superior valus.
Poiicies

LT + Alphabetical Listing of Partners

Selling Tips
Policies & Procedures

Representative

Savings Plan
Office supplies, business cards, stamps, Books, greeting cards, CDs, DVDs
» Avon Foundationfor cjorhing
Women )
+ Networking Times Magarine
Gl « avery [0 Discounted annual subscription
Direct Seling Design, Create & Print business tools... highlighting networking tactics
Association for FREE! + Simpie Truths
+ Town & Country Discounted inspirational gift books not

Business Cards * Logo Apparel * Window sold in stores
Decals * Car Magnets * Table Covers *
Laptop Skins * Logo Labels * Stamps *
Tota Bags * Promotional items & much
morel

« Office Depot
ink & Toner * Paper * Office Products *
School Supplies * Arts & Crafts =
Furniture * Copy Center * In-Store
Discounts * Business Resource Center *
Speclal Offers for Avon Representatives

You can find many of these items (and more!)
through the Avon Advantage Program

AV O N
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Magical Ways to Advertise
COUPON PACKS

NEWSLETTERS

Those envelope packs
filled with coupon ads of local
services are another great way to
) get your Avon business right into
2] [FReeliE el onllng r?ewsletter. the homes of potential Customers. If
Remember, you are not officially employed you take advantage of this, be sure

by Avon Products, Inc., so indicate to your to have yourself properly identified

readers that the newsletter is all yours. It's as an Avon Independent Sales
easy to do that -- just identify yourself with your Representative.

name followed by Avon Independent Sales
Representative. For more details on how to use

an online newsletter to increase sales and

grow your Downline, check out Avon’s
Policies and Procedures and the
eRepresentative guidelines.

Take advantage of Avon’s
terrific free e-mail service

Abracadabra!
Making Your Newsletters FFabulous

We love reading about the latest beauty trends...that’s why we
are in the beauty business, naturally! Your Customers love it
too. When you use Avon’s free e-mail service to create your
own newsletter, write up a sentence or two about the season
you are in (who doesn’t love reading about Christmas or
summertime fun?) or include a photo of yourself wearing a
new Avon product that highlights a current beauty trend.

Feel free to share Avon news too! Articles and new releases
Jrom official Avon publications are perfect to include in your
newsletter, but remember, don’t use articles about Avon from
other publications. They may be subject to copyright laws,
and you need written permission to use them.

15
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COMMUNITY NEWSPAPERS AND

LOCAL CLASSIFIED PUBLICATIONS

SUPERMARKET
BULLETIN

BOARDS Promote your

business and your role
as local Avon Independent Sales
When folks head to Represer.wtatwe dlrect.ly to Customers
in your area in local

U SR Cly T W newspapers and weekly publications

shopping on the brain. Those store
bulletin boards often allow advertising

(like PennySaver, college newspapers
or online local publications). If it is a
for services or items for sale. It’s a prime printed publication, ask if there are
spot for you to place your authorized any online options also available

Avon business card. If you have to
fill out a special form to post,
remember to write clearly!

to get maximum exposure.

Many areas have moved to listing
numbers and information online. No
matter how it's produced, your regular
phone book - the yellow and white pages
TELEPHONE — remains a solid marketing option to get
DIRECTORIES your name and contact information in front of
(ONLINE OR PRINT) Customers in your area. Always identify yourself
as an Avon Independent Sales Representative,
and billing information must be your home
address, not that of Avon Products, Inc.

Making someone feel at
home and spreading news of
your Avon business by placing a
brochure, samples or contact details

WELCOME TO THE

in a neighborhood Welcome Wagon
NEIGHBORHOOD W et R e (e R R oAl
PACKETS potential new Customer. Sometimes,
there is a cost to participate in
these local welcome services.

Where ever you advertise, you should always include your Avon
eStore web address. It gives everyone a way to shop with you 24/7!
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A(]V(f/"[[.é'[./lg BO(I(ZZ)ZOC/CS [0 AVOZ.(ZI All Avon Representatives may not advertise in:

Any form of radio or television.

All of us enjoy the benefits of Avon’s heritage

and reputation and maintaining that goodwill Any national newspapers and magazines, like
takes all of us working together to avoid those Woman’s Day, Redbook, USA Today, and so on.

ways to advertise that could damage it.
e Any regional magazines, like Texas Monthly,

How to know what is okay and what isn’t? The Washingtonian, New York, etc.

We've listed below those types of advertising e Trade or Direct Selling publications, like Making Money.

and marketing that could harm both Avon

) ¢ Any outdoor commercial advertising such
and your business that you should . .
as transit ads, billboards, and so on.
swerve around.

e Any promotion with other companies or other businesses.
X For example: You may not feature Avon in the same
promotion or offer as one for a local beauty store.

CAUTION!

BUSINESS
DAMAGE
AHEAD

One essential way you can
help to protect the Avon
name and reputation is to
control the messages
about Avon out there

in the media.

Avon Representatives
should not contact or
respond to any one in the
press (like television, radio
newspaper or magazine
reporters) inquiring
about articles or seeking
comment on Avon news or
announcements.
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C‘/'(ZC/C[./I,g //Z(f On]ine JWarke[l'ng C()(Z(? The only website or web page you may create to advertise your
Avon business as a Representative is your Avon eStore. It’s so

N . ) s . . - simple to set up and customize - for details, read over Avon’s
F rotecting Avon’s reputation becomes a little trickier

. . ., . Representative Policies and Procedures at www.yourAVON.com.
when you advertise online. We ve detailed the proper

guidelines when you set up a website or email address hsnra Lo CETIIED) corimomiin b Tame At ot P Pt oo P

and any other type of online marketing.

Vour dvon Repressatative

AV ON # TEST ACCOUNT SE:.‘

Login | Rwgleter | Contact e | Espatal

Web pages and Websites

HOME SHOPNOW  ABOUT Avow & me (£ oPPORTUMITY OMLINE EVENTS EPARTIES

To maintain consistency of the Avon brand, any website

fresh face event

W BUYICETT e
Z1)0, nd Iy
~ S07%OFF I =

i RENEWAL Duy i
'\! Sewstnam 5PF 13 ; |
[ | s 3 S

Campaig([(#! m 4 Want to receive 4

or web page with the word “Avon” or any other Avon trademark
in the URL or domain name is not allowed.
So, “www.avonproductsandmore.com,”

”

“www.avonrepANEW.com,” “avonproducts.xyz.com,”

or “www.xyz.com/avonproducts” are not okay.

4 — - . beauty &

j Shon my store > 1e0., .- prﬂdl?lr:f

hop my brochurs » . InYour Jaus‘"ﬁs i updstes from
V' autcs tom nty » E@ ok Bk ore >

FREE DIREGT DELIVERY with your $35 order ¢ [ Connect wis Ma: T Tube @ 2 in

Copyright © 2014 AVDN Tirma and Concitions | Privacy Statamant | Espatel

1i’s so simple 1o set up and customize your
loon web page. Simply click the icons!

On your Avon eStore, focus just on your Avon message by not
promoting any other non-Avon products or businesses (which
includes non-Avon charities, ventures, services or activities).
Links to other non-Avon web sites or pages cannot be included,
whereas links to profiles and pages for your Avon business can.
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Cracking the Online Marketing Code THERE IS ONE EXCEPTION:
if you have an email address that includes “Avon” or any other
Email Addresses Avon trademark that was created prior to June 12, 2007, you may
continue to use that email address as long as you are following all
When choosing an email address to use for your Avon of the other advertising and promotion policies and guidelines. If
business, create an email address that includes your name, your email address was created after June 12, 2007, you need to
but be sure avoid using “Avon” or any other Avon trademarks switch your email address.

(such as ANEW or Skin So Soft, etc).

For example:

Avonlady12345@acl.com or
AvonMeartha821@gmai.com

is not allowed, as it affects consistency
of the Avon name and trademark.

THE GOLDEN RULE
OF ONLINE COMMUNICATION

It’s always best to rely on regular, polite ways of reaching Customers. No
one wants to receive unwanted emails or text messages, also known as
“spam.” Think of “spam” like the online version of those telemarketers
that always call during dinnertime —they are just annoying. As an Avon
Representative, you may not send, transmit or otherwise communicate

any “spam” or unsolicited emails or text messages that attempt to sell
Avon products, recruit new Avon Representatives or promote the Avon
selling opportunity.
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Cracking the Online Marketing Code

Online Advertising and Sales

Listing for sale or advertising Avon products or the Avon selling
opportunity in online markets or other online outlets diminishes
the solid reputation of Avon we have all worked to build. This
means that no Avon Representative is permitted to sell, recruit,
create or advertise deals or coupon codes on other online sites
such sites as Groupon, Living Social or Retailmenot.

An independently-managed online marketplace or an online
marketplace on sites like eBay, Amazon.com or Yahoo! Shopping
is not allowed. National online advertising, creating banner ads
and purchasing “keywords” from a search engine or other online
service is not permitted whether or not it includes “Avon” or any

other Avon trademarks.

Using Advertising and Social Media to Grow Your Business the Right Way 24

No Avon Representative is permitted to:

e List products for sale on online marketplaces such as eBay or Amazon
e Create deals for sites such as Groupon or Living Social
e List coupon codes on sites such as Retailmenot and Coupon Cabin

e Pay for National online advertising or create banner ads whether or
not they use the word “Avon” or other Avon trademarks

¢ Create a website or web page other than the Avon provided personal
Avon eStore or your social media pages to promote, sell and/or recruit

REMEMBER: Not following the advertising and promotion guidelines
could result in removal as an Avon Independent Sales Representative.
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Avon’s Social Media Guide

Facebook. Twitter. Pinterest. These and other social media
sites all do the same thing - they connect people.

As an Avon Representative, you know that connecting with
people is how you build a business. Your online communities
are broad reaching, powerful and FREE tools to engage with
your current and potential Customers and team members.

Your online social media communities are not the only tools in your
advertising toolbox, of course. Social media doesn’t replace
face-to-face or sharing brochures, but spending a few minutes

a day on Facebook or Twitter can expand your reach and help

you keep connected ‘across the miles’.

Getting started with social media and knowing how to use
Facebook or Twitter to grow your business can be daunting, but

it’s very easy! We’ve gathered some how-tos and hints to help!

1.28 billion

monthly active users
on Facebook’

802 million

daily active users
on average on Facebook®

609 million

mobile daily active users
on Facebook®

255 million

monthly active users
on Twittert

70 million
users on Pinterest - and
steadily gaining momentum
outside the US*

“As of March 2014; Source: Facebook. TAs of March 2014; Source: Twitter. *As of June 2013, Source: Semiocast
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Still not convinced? Here’s how Social Media will
supercharge your business online!

Just imagine how many people you can reach in an instant!

Think of the time you’ll save when you can tell all your
Facebook or Twitter friends about a great new product at once!

You can share selling tips and connect with Representatives
all over the world!

You can add pictures of yourself or a friend wearing or using
their new products to create excitement and make others
wish they had what she (or hel) is wearing too!

Plus if you connect with Avon on social networks you may
benefit from exclusive online offers, events and incentives.

Helps to promote you as an Avon Independent Sales
Representative and promote your Avon business.

Don’t forget to promote your eStore via Social Media.
A quick and easy way to make sales!

50% of small businesses
say they gained new
Customers just using

social media

85% of all businesses
increase their exposure to

potential Customers when
they use Facebook or
Twitter or Pinterest

69% of people that go on
Pinterest find items or
services they bought or
want to buy

Wondering how being active on
social media sites will help your Avon }
business? Check out these stats:

77% of business to

consumer companies

gained Customers by
having a Facebook page
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Avon’s Social Media Guide

Getting started in 4 easy steps

Start listening

Introducing
THE NEW AVON See what people are talking
MAKEUP COLLECTION

Reveal your et feabudous you

about and sharing to get a
feel for what topics and

Create your profile. conversations are relevant.

Jacqueline Lorem

Read the rules and privacy P S . '
guidelines of each Social = hﬁl (&) H

Media site before creating

your profile. P — — .
Join the
HOW TO create a HOW TO create a Youllmm HOW TO create a conversalt l'()fl,
Facebook profile Twitter profile 0 YouTube profile

Jump right in. Avon Representatives are encouraged to
promote their businesses by posting in groups, leaving

== 2 ., comments, replying to someone,
— : Connect .
; . or sharing messages
ﬂ SachioBon Lorw — with Avon and photos
Followors Get the latest news, events,
e - @ — offers and lots of great content
[ R reTTE to share with your friends
and Customers.
LIKE: FOLLOW:
http://www.facebook.com/Avon http.//www.instagram.com/Avoninsider
http.//twitter.com/Avoninsider http.//www.youtube.com/avon
http://www.youtube.com/AvonUSAReps
FOLLOW: !
http://pinterest.com/Avoninsider Kee p rea d I n g to

learn more!



https://www.facebook.com/help/345121355559712
https://www.facebook.com/help/345121355559712
https://www.facebook.com/help/345121355559712
http://www.wikihow.com/Create-a-Facebook-Profile
http://www.wikihow.com/Create-a-Facebook-Profile
http://www.facebook.com/Avon
http://www.facebook.com/Avon
https://support.twitter.com/articles/100990-how-to-sign-up-on-twitter
https://support.twitter.com/articles/100990-how-to-sign-up-on-twitter
https://support.twitter.com/articles/100990-how-to-sign-up-on-twitter
https://support.twitter.com/articles/100990-how-to-sign-up-on-twitter
http://twitter.com/avoninsider
http://twitter.com/avoninsider
https://support.twitter.com/articles/100990-how-to-sign-up-on-twitter
http://http://www.youtube.com/avon
http://http://www.youtube.com/AvonUSAReps
http://www.youtube.com/yt/about/getting-started.html
http://www.youtube.com/yt/about/getting-started.html
http://www.youtube.com/yt/about/getting-started.html
http://pinterest.com/avoninsider
http://http://www.instagram.com/AvonInsider
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Understanding Facebook

Profiles, Pages and Groups

When promoting your business on social media, it’s important to clearly
identify yourself as an Avon Independent Sales Representative so that your
friends, fans and followers know that you are speaking in this capacity.

Personal Profile: a personal summary of who you are, giving friends an easy
way to see your hometown, where you’re working and more...it’s a great way
to get started in social media and build your network!

It’s against Facebook policy to promote your business through a personal
profile, so please ensure you clearly identify yourself as an Avon Independent
Sales Representative.

== a = ]

Y Jacqueline Lacey

Timeline  Abous  Photos  Friends  More *

ﬁ Jacaussne Lacay
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Facebook Page: is for businesses, brands, companies and celebrities.
You should create a Facebook Page for your Avon business that is
separate from your Profile and invite people to ‘like’ your Page.

1 Creste s Page

Facebook Groups: link to your Profile and are a perfect way to stay in
touch with your Avon business. You can add friends and start sharing
content, promotions and even sales tips in a matter of clicks, you can
also post updates and poll the group. There are also three privacy settings
you can create for each Facebook Group - Public, Private and Secret.

£ man Reps
" A Sk

T
L

mark Rops  Members  Ivests  Phoios  Ties

B wrske post (] Add Pheto [ video [ Auk Question [ Add e vt

e u . See o

AT members [2 new] - bevite by Emad

et



http://www.facebook.com/help/155275634539412/?q=groups&sid=0yKk9TKgwthzAGqDl
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Avon Apps Creating Your Profile and Social Identity

Kick start your success by visiting Avon Apps where you will Can I use “Avon’ in my username?
find many social media tools to help you build your business

Many social networks require the use of your given name when
Sharing Avon content online is quick and easy! you create a personal account. For example, Facebook may delete

personal accounts if they are found not to contain real names.
We have created free apps to help you boost sales through

Social Media channels like Facebook and Twitter. Check out

the “how to” step by step guide in the Avon Apps section here.

Ennatel | ome | Profite | Ky Camaaian. Dares | 30n Mag | Hoia | Conrast s | Logwst

e s e @
your .'ﬂ \v'l.’ O N com Agaios Lorers Thi, Oot M, 2613
ey s
myorss | myvcommt | VRET | vy | oppirios | Wodwip | PMP | commty | mibomee

' : Wrong usage
l \ DON \ DS Unauthorized use of the “Avon” registered
: trademark in a Facebook Profile.

Mogs Effects Is hers. Shar thia smacing rew mascars with
W your customens by promoting e TV widget

et o | : :
' : Correct usage

S—— " :

i = For accounts that require your given name,

(i) you should use your actual first and last

B Help Conter 11 name. Facebook requires you to use your
e e k490 T first and last name in your personal
[ suane | [ —— Facebook Profile.

¥ How often shoutd | share my Apps?

P How can | find out e many pacple
ne my Appa?

{ Sea A}
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Creating Your Profile and Social Identity

How do I show my association with Avon?

You may use the “Avon” registered trademark in conjunction with
your Avon title and/or level to show your association with Avon.
See the box below for title and/or levels.

Most social networks also have a “bio” or “about me” section
in your profile where you should indicate your Avon title and/or level.

Ann Huber, AVON Rep @maikosan W Follow

As unéﬁ VON Ind Sales Rep iand Beauty

Advisor, I provide the ultimate personalized
shopping experigence.

v Correct usage
You may indicate your association with Avon
in any “bio” or “about me” fields using your
Avon Title and/or level, in full or abbreviated.

Avon Title and or levels for Independent Sales Representatives:

“Avon Independent Sales Representative” or “Avon Ind. Sales Rep”
“Avon Independent Sales Leader” or “Avon Ind. SL”
“Avon Unit Leader” or “Avon Ind. UL”
“Avon Advanced Unit Leader” or “Avon Ind. AUL”

“Avon Executive Unit Leader” or “Avon Ind. EUL”

“Avon Senior Executive Unit Leader” or “Avon Ind. SEUL”

Using Advertising and Social Media to Grow Your Business the Right Way 6]

For accounts that do allow use of business or nicknames
(e.g. Facebook Pages (not profiles) or Twitter accounts),
you may use your Avon title and/or level in your user name.

/ Correct usage
i For accounts that allow the use of

business or nicknames, you may use
your name, Avon title and level (e.g.
Facebook Pages or Twitter accounts).

<. Avon Independent Sales
Representative, Brianna Jordan

Wrong usage

You are not authorized to use the
“Avon” registered trademark paired

with any geographic location such
as a city or country. It could cause
confusion with Avon'’s official
corporate accounts.

Can I use Avon Logos & Images?

Yes! You may use any Avon logos or images provided
to you by Avon, but not any unauthorized images or
logos. Using Avon’s approved images can enhance

the professional look of your account.

A variety of social
media images

are provided on
yourAVON.com

in Avon Apps.
AVON PP

Jacqueline Lacey update Info | | Acthity log @ =
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3. Showecase the earning opportunity online. People love to explore what

Promoting your Business and
other Facebook users have done whether it’s holidays, incentive trips or

Recruiting using Facebook

your Avon business or team events.

With more than a billion users worldwide, Facebook has
_ . . Not suggested
unlocked a new way of connecting and sharing online. Here (A):?O:::Jer Avon Independent Sales Rep Avoid posts like this as
are 5 ways you can use Facebook to promote your business: it's not the right tone
) ) ) ) ) Looking to earn extra money? You can earn $2000 a of voice.
1. Connect with people. Build strong and meaningful relationships week with Avon — join my team!
online and remember, developing close relationships with people T — 750
offline helps build peer recommendations and word-of-mouth offline.
Facebook is the global leader in connecting people online. v/ Suggested usage
. . Jacqueline Lorem, Avon Independent Sales Rep
2. Promote, share and engage others with customized Avon content. October 2 Instead, showcase the
Post links, share images and the eBrochure to drive awareness lifestyle that Avon can
Just back from an all expenses paid trip to Las Vegas bring you. Chances are,

of your business online...and remember to link to your Personal ; )
with Avon! | love my Avon business!

people will want to know

Webpage to your social media account. Upload Avon approved _
Like - Comment - Share 563 how they can too!

images, video or links to products and share any of the apps
from the Avon App store on yourAVON.com.

: 4. Promote your Avon eStore. Attract new Customers and sell to family
: and friends far from home, while you’re open for business to everyone

} .. ; ’ ’ 24/7. Sharing your Avon eStore link to your Facebook profile allows

& ¢ you to reach new Customers, spread the word and grow your business.

5. Create sales events and rallies in your area. Such events can
: easily be created and managed within your existing Facebook Profile,
& s, saving you time and money. Find out how to create a Facebook event

- now, view more (https://www.facebook.com/events/list).

_." ¥ . 7 6. Online Chat. Facebook Messenger is not limited to your personal

' computer; you can also reach friends on their mobile phone! Group
chat conversations make it easy to message everyone at once and
see where your business leads are.

Quick Link to create a Facebook account:
http://www.facebook.com/help/createaccount



http://www.facebook.com/help/131325477007622/
http://www.facebook.com/help/createaccount
http://www.facebook.com/help/createaccount
http://www.facebook.com/help/createaccount
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Beyond Facebook: Other Social Networks
to Promote Your Business Online

There are a lot of Social Media networks but you don’t need
to be on them all. Start with one and then build on your success
and branch out to other networks once you are comfortable.

Here are 5 well known networks:

o ry
YouTube
YollD = 2 =
introducing
P — i B ” ANV Reversaint
AV O N B 2 DAPLETE RENEWA
preepe—— oy A =
[E] Powetar on veaTute ‘ | | -
[ '| i v =
o \ A AR
] saming
[ eoucsoen Avon USA ==
.
g o W Pt Gl e oo
e
(G e Related chanmals o
B seene YouTube
M iy e
O Browis chasnets ]
S i o 1o 399 your -
Channes and
recammendatians! “Tiba vinibia wrinkis-recing e
oroducts use sdvanced skin  srecats
=a [rivewrstrireram—tur
ey — ) e ebenen
Extrematy afective, the dvon B e
Mo :
prans
Makeup & Styfe Tutorials from Aven B it oy
o Tutorisls rom  Nail Tutorisls rom dvon
oy hrem U3
e

YouTube is a video sharing website where you can view, upload
and share videos. It’s a great way to promote or view product
demonstrations and beauty how to videos.

You([TH)

View More:
https://support.google.com/yo /?hl=en#topic=2676319
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Twitter

introducing
ANEW Reversalist
COMPLETE RENEWAL

5879 512 i P
Tweets Fallow Avon
Avon
Avon |5 the company thas -] mar 1
Bduty, Innovataon, emps ha Car
abiove a8 for women. Falow
Sign up for Twitter

e

Shaut aut te all of our new followers from @influenstes

Avon

If eyes are a window to the soul, then make
sure to treat them well. #beautytruth
avond.me/1htCBTR

Twitter enables you to send and read messages known as “tweets” which
are 140 characters or less. Twitter can be a great support for

your business, as you can quickly let your followers

know what is happening including updates,

launches and events.

View More:

https://support.twitter.com/articles/215585#



https://support.google.com/youtube/?hl=en#topic=2676319
https://support.twitter.com/articles/215585#
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Pinterest

Beyond Facebook: Other Social Networks

to Promote Your Business Online

Linkedln

Linked {1

Jain Linkedin to see open jobs at Avon... It's fres. o kagin | s 8 maeer?

HAvon

Cveriew  Corsars | Potuen  Emloyes st

Avon Insider

Empowerment uNEW\-ou

\\
-&I *’”"

[ Fotow

How We Wear it Hall Envy

Things for Spring

3
7

Tomow

i e

In the News

11,330 Falirwsrs 178 Fotowing

#Avon Makeup Mavens Aven Makeup Collection

I

Jabs st Awon

S Miragae: Glot Takee Masagumsnt ad
o0

Dt Warshaums Aradyst
Fhuman fescurcs Barvios Detivery Manager

T WEEE SESR

[ SR .

Sarice ETL Devaiopar
Manage:, Tabert Masagamsent & Training

Cha it Thrwsiapenaet Chaeeial Bhic Case

Pinterest is a “virtual pinboard” which lets you collect and share
e by images you discover online or upload from your computer.

You can “pin” anything you find on the internet on

LinkedIn is “the world’s largest professional network” to a board focused on a theme (beauty or

focused on bringing together professionals to share fashion trend, favorite products etc).

contacts and job opportunities. It’s

especially useful for recruiting. View More:

Linked T3]

http://about.pinterest.com/basics/

View More:

http://help.linkedin.com/app/answers/detail/a_id/398



http://help.linkedin.com/app/answers/detail/a_id/398
http://about.pinterest.com/basics/
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Beyond Facebook: Other Social Networks
to Promote Your Business Online

Instagram

fnstoguom

Instagram lets you share photos taken from your mobile
phone with your friends. It’s a fun and easy way
to share what’s going on in your life and the
things that you discover.

View More:
http://instagram.com/about/faq/#

Using Advertising and Social Media to Grow Your Business the Right Way [#A§|

The Key to Creating Fabulous
Social Media Content

So you've signed up on Facebook, set up a Tivitter account and
created some Pinterest boards. Now you are staring at the blank
screen. The cursor is blinking. And blinking. You don’t know what
to post, Tweet or pin. Or maybe you have been driving along those

social media roads and need some [resh ideas on what to share.

Today, the only messages anyone will see
and hear are the messages they choose to
see and hear - ‘content’ is everywhere.
The key to making your messages seen
and heard? Make them stand out from

the crowd — you’ll know you’ve got it

right when you see your likes, comments
and shares soar...all of which means a
boost to your business!



http://instagram.com/about/faq/#
http://instagram.com/about/faq/#
http://instagram.com/about/faq/#
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The Key to Creating Fabulous
Social Media Content

It all comes down to what and when you post:

What to post?

Include a photo. A great photo will get more
likes and comments than any other post.
But remember to keep it relevant, fun and
professional. The occasional photo of your
children is great, but balance it with fun and
engaging photos about your Avon business.
So strike a pose!

Ann Huber, AVON Rep @maikosan W Follow
Celebrating in Hawaii with fellow Avon

President’s Recognition Program achievers.

Who doesn 't love an all expenses paid trip!

Concise messages. Twitter’s 140 character limit has changed how we

write messages. But believe it or not, the messages that receive the most
‘likes’ are those with 80 characters or less. If you have to ‘continue reading’,
chance are your audience won’t.

Jacqueline Lorem
e When you gals host parties or open houses,what day of the

week do get the highest attendance rate?

E]l ike - Comment - Follow Post - September 6 at 6:20pm via mobile

Ask questions. You can ask friends or fans to post, comment or tell you
something - like their favorite make-up tip. Chances are it will double the
number of comments you receive (...and give you some great tips!)

Using Advertising and Social Media to Grow Your Business the Right Way Ak

Jacqueline Lorem
F 6 hours ago
As an Independent Avon Sales Representative, my favorite product is an

Avon’s Ultra Glazewear lipgloss. Tell me yours! “One beauty product that
you will always find in my bag is \l

E] Like - Comment - Follow Post - September 6 at 6:20pm via mobile

Fill in the blanks. Ask friends and fans to fill in the blank, for example:
“My beauty must-have is__”. This type of post is most likely to receive comments.

Share a link. It might be to an P
interesting article, or video which . ;

could be relevant and interesting Punch up your week with a bold red lip. Avon Global Celebrity
. Makeup Artist Lauren Andersen shows you how to pick the shade
to your audience. that's right for you!
Avon Makeup Studio: The Perfect Red Lip
2
3 " Sha 4 615 2 410

3-04 YSP R EE .’ Share great offers. Spotted a great deal in

your Avon eStore — let your Customers
know and share a link to your own eStore.

Who doesn’t love a bargain! Key words to

SHI PPI NG : include are ‘$ off’ or ‘Coupon’.

WITH ANY $10 ORDER
|

Where to find great Avon content to share?
n Facebook.com/Avon @ Pinterest.com/Avoninsider

Y Twitter.com/Avonlinsider @ Instagram: @Avoninsider

Yu® YouTube.com/Avon

Yu® YouTube.com/AvonUSAReps

AV O N



http://pinterest.com/AvonInsider
http://instagram.com/AvonInsider
http://YouTube.com/AvonUSAReps
http://www.facebook.com/Avon
http://twitter.com/avoninsider
http://YouTube.com/Avon
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The Key to Creating Fabulous
Social Media Content

What not to post? When to post?

¢ Avon logos or images that e When people are listening.
have not been provided This may be different whether
by Avon. you’re talking to a team member

or Customer. Generally your

* Make claims about Avon message will more likely be heard

products that are false, on Wednesdays and Sundays and

misleading, incorrect or in the evening after 7pm.

disparaging comments.

e But not too often. It’s not about
quantity, but quality. More people

are likely to read your posts when

¢ Pirate or unauthorized
content, such as celebrity

videos or images. you post 1-2 times a day, try not

to ‘spam’ and post 3 or more

times a day.
's — O \
'
HOW dO you W Follow Friends, fans and followers — the
number of people connected to
measu re_ you or your page
your social
media dilike  ‘Likes
l?
success: E Comments, particularly
Simple, it’s the the positive ones!
number of... sh : {
’ ares to
SIS other profiles:
A
b 0 T g
oL _9, 3pm - .
1
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Top 10 Ways to Get Your
Social Media Groove On

1. Just do it! Log on or create your social media accounts today
and start adding friends and following people or brand pages.
Include links to all of your social media profiles so people can
find you. Remember to check Avon’s and the social media
company’s guidelines.

st P Fusncrt

facebook E— E—
Sign Up
Connect with friends and the t's free and abways wil be

world around you on Facebook.

S photos sad upduies from fiands e News Faud

Share what's new i e s en your Timaliss.
Rirthday

Mares =) Day x| e =] TS
Find mors of whit you'ra looking fer with Craph Tasrch

Fernale Male

2. Be your fabulous self. Social networks are all about making new friends.
You are your best business asset. A person who inspires others with her
own experiences is someone who people want to listen to.

Jacqueline Lorem
November 1

Today | am especially grateful to be self-employed! When | look at my

boss (in the mirror) | don’t have to wonder about her motives. | know she
wants what is best for me and my team!

Like - Comment - Share =1
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Be active and consistent. Once you set up your accounts, try to post once
a day — any more could be seen as annoying, any less and your friends may

miss your post. Keep the content fresh and relevant to the conversation
with interesting photos, videos and testimonials.

E ] Jacqueline Lorem, Avon Independent Sales Rep a

Ponch U sl lth s bckd B e il DO: Try to post once a day and keep the
content fresh and relevant.

Add value. Answer questions, respond to comments and give tips from

your own experience. Commit time, energy and resources to inspire, share

information and engage others. Mention a trend you’ve noticed, and then
feel free to include an Avon product you love if it’s part of the trend.

Jacqueline Lorem, Avon Independent Sales Rep
L October 2
Yy

Neutral shades are a popular trend in the
make-up industry and can accommodate to any
skin tone! Find a shade that best works for you in
Avon’s “Pretty in Neutrals” palette. Which one is
your favorite?

DO: Include an Avon product

you love if it’s part of a trend
you’re mentioning.

Like - Comment - Share l’b1,805

Using Advertising and Social Media to Grow Your Business the Right Way i

Be professional. What you do on social media reflects on you and
your business. If you have misspellings or use too much text speak,
people may think you will make mistakes on their orders or don’t run
a professional business.

Ann Huber, Avon Ind. Sales. Rep.
U r going to luv the new Avon mkup

W Follow

palate! OMG it’s amazing.

X DON'T: Send posts with too much “text speak” and spelling
errors that could make you look unprofessional.

Jacqueline Lorem, Avon Ind. Sales. Rep.
Just got my Avon Mix ‘N Go Makeup

W Follow

Palette. SO many great colors - I love it!

DO: Double-check spelling, especially on Avon product names,
and show you know your business.

Have the right message. Keep Customer service questions and
messages away from Facebook and use our fabulous team of agents
who are happy to help.

Avon Customer Service
for Representatives:

1 (513) 551-2866 (English)
1 (513) 551-4000 (Spanish)
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7. Don’t air dirty laundry or attack others. Getting involved in negative 9. Stay safe (and keep others safe). Be sure you are posting your
activity online will only hurt your reputation and credibility in the end. Even business information, not your personal information and do not
when someone says something rude it’s best to move on and focus on the post personal information about another person.
positive. Also, avoid anything that could be considered false information,
threatening, harassing, defamatory, or obscene. Jacqueine Lorem, Avon Independent Sales Rep

Ann Huber, Avon Jacqueline Lorem, Avon Independent Notice me Neutrals! Check out the colors at: http:

Sales Rep
2 hours ago

Independent Sales Rep
October 2

WWW. XXXXXXXXXXXXXXXXXXX.CoOm

Cheap lotion from the drugstore Love the way my skin feels Pret[v new
isn’t good for your skin. after using Avon Anew!

AREW

GIVING

J=

Like - Comment - Share 50 Like - Comment - Share w82 Like - Comment - Share 50
DON’T: Post negative J/ DO: Post positive DO: Link to your customized Avon web
comments or other comments. page rather than provide personal

inappropriate content. contact information.

8. Don’t be a spammer. Be personal instead of sending repetitive,
impersonal messages. No one wants to keep reading the same post,

especially if it includes a link with the line “buy from me!” “visit my store” 10. Above all, have fun. Growing your business is
“earn extra money” serious work, but the key is also to make people

feel good, have fun and smile! Sprinkle your

Ann Huber, Avon Jacqueline Lorem, Avon Independent posts and photos with humor to keep you
Independent Sales Rep Sales Rep . i .
October 2 2 hours ago motivated, or link to articles about
Earn Extra Money! EARNED a 6 Day-5 Night all-expense paid beauty trends you love.
trip to Hawaii. Can’t wait to see all my Avon
friends! You can be part of this, too!
JOIN AVON: www.start.youravon.com: GDORSE
- a
Like - Comment - Share 50

X DON'T: Post the same Like - Comment - Share w82

impersonal messages
over and over DO: Post positive
comments.
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Did anything make you go “Hmmm™?

Are you ready to dive into that advertising pool with some new
ideas? It’s so exciting, right? Remember, if you have looked over
this guide and found something you’ve been doing to promote
your Avon business that may not be allowed and should to be
fixed, be sure to remedy it as soon as possible. The sooner
everyone is consistent with advertising, the stronger the

. . A
Avon name and your business will be. p = \
As mentioned before, if you are not 2 ‘\.\
. . .. 3
complying with the policies and f?
restrictions we covered here, it £

may I'(,’.S'll/f mn 7'("7]’]()()([/. f
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